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How to Use
This Handbook

A recent study by Niche Partners found that 73% of aspiring college students use
social media to research schools, making it an essential component of external
marketing and communications efforts. Now’s the time to carefully incorporate social
media into your planned objectives, strategies, and tactics.

In this handbook, we’ll review some of the basics (and not-so-basics) of sharing content
on institution-owned social accounts on platforms like Facebook, Instagram, Twitter/X,
LinkedIn, YouTube, and TikTok.

J 73%

of aspiring college
students use social media
to research schools.

Nich Partners
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https://www.targetx.com/higher-ed-insights/research/digital-admissions/
https://www.targetx.com/higher-ed-insights/research/digital-admissions/

Social Media Channels Overview

Facebook

Instagram

Twitter/X

LinkedIn

YouTube

TikTok

Audiences

Best Use
Cases

Publishing
Frequency

e Non-traditional
students

e Alumni

e Employers

Keeping students

and alumni informed with
resources, Nnews,
reminders, and events

2 to 3 posts per week

e High school students
e Traditional
irst-time students
e Non-traditional
students
o Alumni

Attracting new students
and maintaining
relationships with current
students and alumni
through humorous,
relatable, and useful
information

3 to 5 posts per week

e High school students
e Traditional
first-time students
e Non-traditional
students
e Employers

Keeping students
informed with resources,
news, reminders and
events NOTE: X allows for
more humor than other
platforms via memes,
relatable retweets, etc.

3 to 10 posts per day

e Employers
e Alumni (potential
donors)

Sharing news, events,
awards, campus
developments, and
achievements by staff and
alumni that will attract
donors, alumni, and
employers

3 to 5 posts per week

e All audiences

Enhancing educational
content delivery,
supporting marketing and
recruitment efforts, and
increasing online visibility

2 to 4 posts per month

e High school students

e Traditional first-time
students

e Non-traditional
students

e Alumni

Using education,
entertainment, or emotion
to create a sense of
community that reaches
niche audiences

3 to 4 posts per week

@
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Facebook
Overview

Facebook is the most widely used social network in the world with over 3 billion monthly
active users. Approximately 7 out of 10 American adults have used the platform. Facebook
adapts to users’ changing media preferences (i.e. video, photos, text, etc.) making it a
popular social channel nearly 20 years after its inception.

Facebook is a versatile digital space for social interactions, content sharing, and online
activities. It is primarily used for connecting with friends and family, sharing updates through
text, photos and videos, and communicating through messaging and calls. Additionally, it
serves as a hub for businesses to reach target audiences, as well as for users to access
news, entertainment, second-hand shopping, information, and join interest-based
communities.

Facebook is best used by community
colleges to keep students and their
parents informed with resources, news,
reminders, and events.
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https://backlinko.com/facebook-usershttps://backlinko.com/facebook-users
https://backlinko.com/facebook-usershttps://backlinko.com/facebook-users
https://www.pewresearch.org/short-reads/2021/06/01/facts-about-americans-and-facebook/

Audience Demographics & Behaviors

Facebook Users by Age

69%

of Millennials
(age 25-34) use
Facebook

38%
of Gen Z users

are active on
Facebook

»

)

Instructions for accessing your Facebook follower demographics.

57%

of Facebook’s ad I I
audience are men
49%

of Americans say that
they visit the social
media platform several
times a day

Americans spend

30

Minutes !

a day

on Facebook

98%
of users access

Facebook via the mobile
app

31%
of Americans regularly

get their news from
Facebook

55%
of Facebook users follow

or research brands and
products on the platform
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https://www.facebook.com/help/www/118314051609562?paipv=0&eav=AfYoOctk9vjUoZgeKNDHY1bgpu5kb_WlDUsXgc7gpoEkoAdthPuL_Y-8EdGhQZCJkrA&_rdr
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Content Categories

There are many different kinds of content you can share on Facebook, and each one serves a purpose.

NOVA Community College &
B December 29, 2023 at 3:14 PM - @
As the year comes to a close, we would like to take a moment to thank our incredible #NOVA
faculty and staff for their hard work, passion, and dedication in 2023. You make the Broward College &
#NOVANighthawk experience exceptional December 19, 2023 at 4119 AM - @
We look forward to seeing you all in the bright, new year!

Don't miss a few of last week's moments of pride and uncontainable joy! We're beyond proud The SOCIaI Medla InStItUte

higherEdehacttyStHApereciion#NaVARKOlC] of our outstanding #BCProudGrads @ '~ #ClassOf2023 #Graduation September 6, 2024

Exciting news, future [Community College Name] students! We're officially
accepting applications for our upcoming Fall Semester, and we can't wait to
welcome new faces to our vibrant campus community. Whether you're just
starting your college journey, looking to transfer, or coming back to advance
your career, we have the programs, resources, and support to help you
succeed. From state-of-the-art facilities to passionate faculty, we offer a
learning experience designed to fit your life and your goals.

Don't wait—secure your spot today and take the next step toward a brighter
future. Plus, with financial aid and scholarship opportunities available, now is
the perfect time to invest in yourself. What are you waiting for? Apply today
and join us this falll @ #;

#FallSemester #CollegeReady #FutureBeginsHere #JoinTheJourney

Broward College President...

n 0:37/F L

Example only

Image Content Video Content Text-Only Posts

* Images boast the highest ® Videos only make up 17.4% of all posts on «  Because Twitter/X is the primary social
engagement rate on Facebook. Facebook, but they still yield a strong media source for text-based news and

*  You can add up to 10 images to any engagement rate. updates, we do not recommend sharing
post. If you want a larger collection, e Users spend an average of 10 seconds text-only posts on Facebook. Quick, short

make a Facebook album. watching a video on Facebook. updates should be saved for Twitter/X.



Content Categories

There are many different kinds of content you can share on Facebook, and each one serves a purpose.

External Links

Link posts are typically used
to share blogs, news articles,
landing pages, and other
resources. Links can be
included in video or image
posts to promote a website
or landing page. If you're
promoting a resource, it’s
fine to just share a link.

Be sure to include a
sentence or two explaining
why the audience should
click your link, and what
they’ll find there.

Facebook Reels

« Facebook Reels are
short-form videos (under
30 seconds) enhanced
with tools like music,
audio clips, and effects.
Typically used by
influencers, they could
also be fun for your
Facebook marketing
strategy.

Al recommendations led

to a 15% increase in AP Vimi Dac

College
Reels watch time.

Happy New Year, Sharks! Wishing all... more

VD Miami Dade College ® @ | Follow

Facebook Stories

- Stories are posts that
are only visible for
24 hours.

« They’re used to
share quick
messages and
updates that may not
warrant a full post in
the news feed.

@ | @ wmina

Follow J

"SATURDAY

Januvary 6
9 a.m.-1p.m.
In-Person

Register for Spring Term!
+ Assistance with Registration

* Meet with Advisors

+ Explore Financial Aid

+ PayTuifion

A

- am *
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https://blog.hootsuite.com/facebook-statistics/#Facebook_video_stats
https://blog.hootsuite.com/facebook-statistics/#Facebook_video_stats

Posting

We recommend posting 2-3 times a week, but consistency is key to being
prioritized by the Facebook algorithm.

Best times for educational institutions to post on Facebook:

e Mondays from 9 a.m. to noon

e Tuesdays from 8 a.m.to 1 p.m.

e Wednesdays from 9 a.m. to noon
e Thursdays from 9 a.m. to 1 p.m.

e Fridays at 10 a.m.

O @ wmina

Facebook Schools and Education Engagement sproutsocial

121 2 3 456 78 911121 2 3 456 7 89101
AM PM

Lowest Engagement Highest Engagement

O @ wmina
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Instagram
Overview

Instagram is the world’s third most-used social platform. It’s considered one of the best social
media platforms for brands that want to connect with their followers. It’s visual, simple, and it attracts
younger generations more than Facebook and Twitter/X.

Instagram is an excellent storytelling tool, so share engaging photos, videos, and stories that help
you personify and humanize your brand. Avoid stock photos or visual elements that appear overly
staged whenever possible. Authenticity and photos that feature people are key.

Instagram can help community colleges attract new students by giving potential applicants a glimpse
of your culture. This is especially important as most Millennials and Gen Z’ers research college social
media accounts before applying.

@ | @ wmina

Instagram is best for attracting new
students and maintaining relationships
with current students through
humorous, relatable, and useful
information.
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https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/

Instagram Users by Age .

85%
of Instagram’s

audience is
younger than 45

TikTok
o,
8%
of Instagram users
are teenagers

Instructions for accessing your Instagram follower demographics.

Audience Demographics & Behaviors

O,
44% »
of females prefer
Instagram over other
social media platforms vs.
males at 40.75%

»

Influencer engagement
on Reels is slightly lower
than on TikTok

29 minutes

The average time spent H
per day on Instagram

O @ wmina

(o)
62%
of social media users use
Instagram to follow or
research brands or
products

21%
of social media users

follow influencers or
experts

2out of 3

active users say
Instagram allows them

to build meaningful
relationships with brands

@O ® wmina


https://help.instagram.com/1533933820244654

Content Categories

There are many ways to share content on Instagram, and each one serves a purpose. Here are the different places your content can live:

Feed

® Your posts to the feed make up
your permanent grid. The feed
is where your followers will
encounter your posts while
scrolling.

® Use a feed post (also known as
a “grid post”) to share
high-quality and visually
stunning images or video
content that stays on your
Instagram profile long-term.

® This is where followers will
interact with your content
through shares, comments,
and likes.

® The more followers interact
with your content, the more
likely your content is to show
up in their feed.

novacommunitycollege
Northern Virginia Community College Loudoun C...

Qv W

152 likes

novacommunitycollege Only a couple more days until
Thanksgiving Break, #NOVANighthawks! ﬂ( You got
this!

Instagram Stories

In an effort to compete with Snapchat,
Meta introduced Stories to both
Instagram and Facebook. Stories work
similarly on both.

Because they are at the top of the app
above the feed, Stories tend to be
viewed often.

Stories are a great medium for engaging
with your followers with polls, surveys,
stickers, tags, and more.

Overall, Stories provide a more personal
social experience with your followers.
Stories are best used to share timely
content that builds a relationship with
your social network.

@ | @ wmina
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Content Categories

There are many ways to share content on Instagram, and each one serves a purpose. Here are the different places your content can live:

Instagram Reels
- Instagram Reels were created
to compete with TikTok. Reels

Instagram Live
® Livestreaming is used to communicate and
engage with followers in real time. This is

are videos under 90-seconds most useful when sharing an announcement, The Board of Trustees of Barnard College and
. . . . sidenti: i

often inspired by trends or press conference, or event in real time. e

popular sounds. Because Reels M Instagram Live can be used by Community Please join us for a livestream today, March 9, at

are so short, they are best used colleges for important events like 11 a.m. T) on the Barnard website, YouTube,

orb ing Barnard’s Instagram profile and
commencement or to notify students about joining our Instagram Live.

timely matters like enrollment periods or
class sign-up deadlines. B

when showcasing creativity
and expertise.
L ‘)JJJJ

- Reels also function to expand
your posts’ reach by showing
up on the Instagram Explore
page.

- The Explore page is separate
from your feed. It contains
posts that Instagram thinks

¥

Instagram Highlights

- To permanently save Stories to your page,
save them as highlights.

« Think of your Instagram profile as a clachuskies (I wesoe 2 @ -
website. Highlights are the main navigation

415posts 14K followers 166 following

East Los Angeles College
Education

£ | elachuskies | Follow |

you’d like based on who that qu|ck|y points visitors to key Yourg-tfor campus s ko i, nd e udget el 03
More Enrollment Days! Kick off the New Year ... . f t b t ” @ elac.start.page + 1

you fO”OW and What you 1 elachuskies - Original audio @ East Los Angel Information abou yOUI’ co ege‘ :

interact with. — + Examples of good highlight titles/topics for @ G . Y e

Campus Fun Happenings 23 Grads Husky Tips Free Tuition

your school include: Events, Financial Aid,
Scholarships, FAQs, Resources, Campus
Life, etc.



https://help.instagram.com/813938898787367/iphone-app-help/?helpref=platform_switcher&cms_platform=iphone-app

Posting

For Instagram feed content, we recommend posting 3-5 times per week, but no more
than once a day.

Stories can be posted more frequently. There is no perfect rule for how many times a
business should post to their Stories, but we recommend staying consistent. If you can
only post 3 times per week to Stories, then stick to that frequency each week.

Colleges see the greatest success with Reels when they post them consistently.
Later.com recommends sharing 3 to 4 Reels per week, but if your team has limited
resources to create videos, set a more realistic goal of 2 per month. Just make sure to
consistently post that number of Reels moving forward.

Best times for educational institutions to post on Instagram:
e Tuesdays at 11a.m. and from 1to 4 p.m.

e Wednesdays at noon and 3 p.m.
e Thursdays from 10 a.m. to noon

@ | @ wmina

Instagram Schools and Education Engagement sproutsocial

21 2 3 456 78 9101121 2 3 4546 789101
AM PM

Lowest Engagement Highest Engagement
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Twitter/X
Overview

X, formerly Twitter, is a microblogging platform where users can share short messages called tweets,
limited to 280 characters. X’s main appeal is real-time communication, allowing users to receive
instant updates from those they follow.

Under Elon Musk, the platform has changed greatly over the past year including introducing a paid
subscription for verified users (blue checkmark), limiting the number of tweets users can view in a day,
and changing the name the of platform to X.

Most X users tweet an average of once per month, and they do not actively share content. This means
most people visit X to consume rather than create.

@

Community colleges can use

X to share important news such as
enrollment reminders, severe
weather/emergency updates, and
events. You can also show off your
college’s personality by sharing
memes, re-sharing alumni success
stories, and asking questions.

Lumina



Audience Demographics & Behaviors

epye o
32 million | 70% 48%
“. users left Twitter W of users turn to X to

of X’s base is male
in 2022 after v get the latest news
Musk bought it

X oaining 95 million
M popularity 30% e United S ) 79%
more quickly than e United States has
Instagram within the S the highest number of X g of X users follow brands
Gen Z demographic users

39% > 10%
of X’s largest audience 35 minuteS 1 of X users are

. - 2 -
demographic falls / The average time spent B responsible for 92%
|

between the ages on X in a day of tweets
of 25 to 34

Please note, X does not offer follower demographics to individual accounts.

@ | @ wmina



Content Categories

There are many ways to share content on X, and each one serves a purpose.

Posts (FKA Tweets)

« There is only one type of post on X. No
matter if it contains photos, videos, links,
polls, or just text. These posts are still
commonly referred to as posts despite
the platforms’ rebrand.

« The important universal rule of a post is
the character limit. All posts must be
under 280 characters.

« NOTE: Links do count in a post’s
character limit, however, no matter the
length of the URL, any functioning link will
take up 23 characters.

« Simple content ideas:
- Campus events
- Resources
- Interactive content (i.e. polls,
questions, etc.)
- Actively engage with mentioned posts
by replying or re-sharing

@

Santa Monica College & @SMC._edu - 23h
Good morning! Check out some of the events happening at SMC this week.
Visit smc.edu/calendar for more details.

‘CHECK OUT SOME OF THE EVENTS HAPPENING AT SMC THIS WEEKI

FIND YOUR WAY TO GPS
MONDAY, JANUARY
i ot

SCHOLARS PROGRAM INFO SESSION
WEDNESDAY, IaNUARY 10
1100 PM - 2:00 P

AAUTHOR TALK WITH REBECCA SERLE
WEDNESOAY.JaNUARY 10

T TRANSFER APPLICATION ASSISTANCE
THURSDAY, JANUARY
2:00 PM - 4:00 PM

WOMEN OF SPACE SERIES
FRIDAY, JANUARY 12
5100 PY - 9:00 M.

MEN’S BASKETBALL
SATURDRY, ANUARY 13
00 P

Miami Dade College & @MDCollege - Dec 13,2023 - ¢

Check out this article by @Forbes highlighting the top-paying careers with
an AA. At @VIDCollege, we're thrilled to offer programs like Air Traffic
Controller, Dental Hygienist and Engineering Technician! Get #FutureReady
today at MDC! #BelMDC

€ Madeline Pumariega & @mdcpresident - Dec 13,2023 - #
Earning an iate's degree improves

outcomes. Great read from @Forbes, featuring the three highest-
paying careers attainable with an AA. At @VIDCollege we're proud to
offer these programs which include: Air Traffic Controller, Dental
Hygienist and...

Show more

Images

« Along with text, a post can
contain an image or GIF.
Images and GIFs are a good
way to share compelling visuals
and express your brand’s
personality on X.

« Posts with images get 18%
more clicks and 150% more
re-shaes than posts without.

Links

« Because Xis heavily used to
share information, it's common
to include a link. When
applicable, it’s ideal to share a
link to let your audience know
what to do next.

@ | @ wmina

Y ACCDistrict s @accdistrict - Oct 26, 2023

ACC  WEATHER ALERT: ACC is monitoring local weather. There are severe
storms across the district. At this time, all campuses are on regular
schedules. Please stay safe & use discretion.

b = @'-..*'ﬁ et EI& . g
WEATHER UPDATE

® Miami Dade College & @VDCollege - Jan 8
Embrace change, fuel new energy. #BeMDC #MotivationMonday

The secret of change is to
focus all of your energy,

not on fighting the old,
but on building the new.

- Dan Millman

Ga Ivy Tech @IvyTechCC - Jan 4 -
Next Level Jobs is a program that gives you the opportunity to earn a FREE
credential from Ivy Tech. Through this program, you have the opportunity

to take the next step in your career in a variety of high-demand fields.

Learn more at ivytech.edu/programs/speci.

Houston Community College Official @WeArcHCCS - Nov 13,2023+

through EGLS3 Course Evaluations. Go to hecs.edu/eg

a The EGLS3 Survey
! is now available
y for students

Go to hees.edu/EGLS3



Content Categories

There are many ways to share content on X, and each one serves a purpose.

Reposts (FKA Retweets)

» Reposts are sharing someone
else’s posts to your own feed.

. Common use cases for reposts
include positive mentions, partner
news, affiliate content, and more.

Quotes
« Quotes are re-shares with
comments. Use this feature to
share another account’s posts while
adding your own comment.

Polls

« Polling allows you to collect
valuable feedback and insights
from your audience in a fun and
engaging way. X polls are short and
simple.

« Questions must follow X’s 280
character limit. You can provide 2-4
answers. Each must be 25
characters or less.

3 vy Techreposted

L\

JAG Indiana @jagindiana - Nov 21, 2023
Next time you're traveling on I-70, look [l! @CdaleClovers #JAGIndiana
alum 3 Deelaynee Lauer is on a billboard promoting the @lvyTechCC
ASAP program, from which she recently graduated X ! Awesome work,
Deelaynee ! #JAGFamily @) AGnational @WorkforcelND

EARN YOUR DEGREE

DEELAYNEE .| 2073 ASAP GRADUATE

Mizzou & @Mizzou - Jan 3
#Mizzou Athletics and @mujschool are teaming up for an innovative
partnership to help student athletes expand their NIL brand.

Read more[§]

£ Mizzou Athletics @MizzouAthletics - Jan 3

Last semester, Mizzou Athletics & @mujschool partnered together for
aninnovative pilot program that both explores NIL branding and
provides real-world public relations experience.

) bitly/4a)moLr...
Show more

Broward College @BrowardCollege - Dec 21, 2023
What's your preferred way to spend the winter break?

Snowy destination 5 0%
Catchingup onsleep < .7 53.8%
Spending time with family 26.2%
Exploring new hobbies 4% 0%

13 votes - Final results

Threads

Threads connect posts
together so readers know
when there’s more to see. Use
threads to bundle a series of
posts to connect similar
messages that you cannot fit
into one post.

When 4 or more post are
bundled, the post are truncated
and a “Show this thread”
button appears. To maximize
engagement, we recommend
using @ maximum of 3 postin a
thread to ensure users read the
full thread.

Only use more than 3 postin a
thread if you’re providing
updates on an ongoing story or
project where you want the
most recent information to be
shown at the top.

@ | @ wmina

Houston C ity College Official CS - Jan4
Houston Community College Northeast invites you to the HCC Community
Day Open House and Registration Fair. The event is THIS Saturday, January
6,2024, from 9 a.m. -1 p.m. at the HCC Acres Homes Campus, 630 W
Little York Rd, Houston, TX 77091 and will feature radio stations

O T V] il 267 na

Houston C ity College Official CS-Jan4 o
KBXX 97.9 The Box and 93.7 The Beat. The community event is FREE and
open to high school students, parents, school administrators, HCC
students, and area residents to help promote programs offered at the
Acres Homes campus and other NE locations. The event will be an
opportunity

O T V] il 135 na

Houston C ity College Official CS-Jan4
for everyone to tour the facility, meet with all of the program experts, have
their questions answered, take a free class, gather resources, and have a
bit of fun! Learn more at: hces.edu/campaigns/hec-...

NORTHEAST COLLEGE
Open House
& Registration Fair

9a.m.-1p.m.
SATURDAY

HCC Acres Homes Camy
50 Litle York R
Houston, Texas 77091
713.718.6900




Posting

Because X posts are short (280 characters or less), posting frequency should be much
higher than on other social networks. Ideal frequency is 3-10 posts per day. If that
seems like a lot, that’s because it is! But posts don’t have to be elaborate, media-rich
posts. While we prefer to share links, photos, and videos, text-only posts are still a
good way to share information and engage our audience.

Best times for educational institutions to post on X:

e Mondays at 10 a.m.

e Tuesdays from 8 a.m. to noon

e Wednesdays from 8 a.m. to noon
e Thursdays from 9 a.m. to noon

O @ wmina

Twitter Schools and Education Engagement sproutsocial

Mon

Tues

S
g

Thurs

121 2 3 45 6 78 9101121 2 3 456 7 8 91011
AM PM

Lowest Engagement Highest Engagement






LinkedIn
Overview

LinkedlIn is a professional networking platform where individuals and businesses connect,
share content, and engage in a professional context. It's widely used for job searching,
recruitment, personal branding, and business development. Users can showcase their
experience, skills, and achievements on their profiles. Companies often post job listings and
find talent.

College students typically do not have a LinkedIn account prior to their freshman year.
Around 57% of college students in the United States have a LinkedIn profile by the time
they graduate. This makes LinkedIn important for staying connected with alumni.

LinkedIn is also a top marketing tool with almost 92% of businesses now incorporating
LinkedIn into their strategies. Businesses use it for recruiting, advertising, thought
leadership, and more.

Linkedin is best used for sharing news,
events, awards, campus developments,
and achievements by staff and alumni
that will attract donors, alumni, and
employers. These could include awards,
campus developments, and
achievements by staff and alumni.

77\ g
@ | @ wmina


https://thefrankagency.com/blog/linkedin-statistics/
https://thefrankagency.com/blog/linkedin-statistics/

Audience Demographics & Behaviors

LinkedIn Users by Age

60%

of LinkedIn users are
between the ages of
25-34

29%

of LinkedIn users are
Gen X, the second
most users of any
age group

Instructions for accessing your LinkedIn follower analytics.

-

i

o,
58%
of LinkedIn’s ad
audience are men

50%
of LinkedIn users have a
household income of

more than $75.000

IT & Services

is the most represented
industry on the channel
followed by Hospital &
Healthcare

Q

N4
=

61%
use LinkedIn to search
for jobs each week

38%
of LinkedIn users ages

30-49 regularly get news
on the platform

58%
of LinkedIn users have a
college degree

®e
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https://www.pewresearch.org/internet/fact-sheet/social-media/#panel-c14683cb-c4f4-41d0-a635-52c4eeae0245
https://www.linkedin.com/help/linkedin/answer/a565590

@ ‘ @ Lumina
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Content Categories

There are many kinds of content you can share on LinkedIn, and each one serves a purpose.

Indiana University Bloomington
428,477 followers
1d-®

For 25 years, CultureFest has celebrated the diverse cultures of IU students E Purdue University + Follow

555,030 followers

2d- ®

Experiencing a fountain run, crossing the tracks, meeting your first college friends
— Boiler Gold Rush is the best start to the year. ..more

B

through a variety of dance and musical performances. IU's cultural centers and
institutes invite all students to participate, showcasing their ...more

Ivy Tech Community College + Follow -
175,813 followers
2d - Edited - ®

We are excited to announce that vy Tech has renewed our sponsorship at this
year's Rally Innovation Conference.{* With guest speakers from top companies
like Microsoft, Amazon, and NASA, we're ready to explore the latest innovations in
various sectors for an enriching and worldwide networking experience! This isn't
just an event, it's our commitment to fostering innovation! Next stop: Indianapolis.
? # #Innovation #RallylnnovationConference #lvyTech

Image Content Video Content Text-Only Posts

® Posts that include images tend to see 2x ® Video posts receive 5x more engagement than static - Also known as status updates, these are simple
as many comments as text-only posts. posts. text-based posts for quick thoughts, insights, or

« You can upload up to 20 images, though * Video content can include tutorials, company updates. They can be used to start discussions, share
only the first 5 will be displayed in the announcements, interviews, or behind-the-scenes industry news, or provide brief commentary on a
post preview. coverage. relevant topic.

«  You can upload pre-recorded videos or share live
videos through LinkedIn Live.



Content Categories

There are many kinds of content you can share on LinkedIn, and each one serves a purpose.

Lumina Foundation
® wmina 29,761 followers

2d-®
Many college students--particularly Black, Hispanic and Latino, and women
students--don't have the time they need for their academics. ...more

W T
| 'Time poverty' can keep college students from graduating
:\ - especially if they have jobs or children to care for

- theconversation.com

External Links
Link posts are typically used to share blogs, news

articles, landing pages, and other resources.
Links can be included in video or image posts to
promote a website or landing page. If you're
promoting a resource, it’s fine to just share a link.

LinkedIn Reels

« In 2024, LinkedIn added a
TikTok-style video
experience to its platform.

« These videos display in a
vertical, full-screen format
and are served to users
with a discovery-based
algorithm formed from
a user’s interests,
demographics, and more.

@ | @ wmina

Don't Overlook the Value of Community
College

Timothy Fields
Educator 11 Best-Selling Author lSpeaker @ Entrepreneur ®

Investor -

June 13, 2024

LinkedIn Articles

« Unique to Linkedln, users can write
and publish long-form articles directly
on the platform. These more in-depth
pieces, similar to blog posts, are great
for establishing thought leadership

Until recently, LinkedIn displayed a large AT i ‘ nought!
preview image from your URL, better known as D iamiDade College © 0 (Fallow and sharing detailed insights on a
a meta preview image. Now LinkedlIn has Haps ar Sharks! Wishing al.more specific topic.

smaller preview images making it more difficult | Adda comment

for external link posts to perform well.

« LinkedIn Articles are shared 2x more
frequently than other types of posts
on the platform.
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Content Categories

There are many kinds of content you can share on LinkedIn, and each one serves a purpose.

Ivy Tech Foundation 2021-22 Impact Report - 6 pages
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Documents

® LinkedIn allows users to share PDFs,
PowerPoint presentations, and other document
formats. This is useful for sharing research
reports, case studies, or presentations with
your network.

« Because LinkedIn does not allow a scroll
feature on multi-image posts (aka carousel
posts), you can opt to create a PDF of your
images for a more interactive experience.

Cummins Inc.
873,328 followers
Cw-®
For over a century, Cummins has been building a community that continues to

grow year after year. We're curious to learn how you first heard about us! Whether
it was through your school, a professional event, or a personal ...more

How did you first discover Cummins?

The author can see how you vote. Learn more

Through my school/college @ 31%
At an event/conference @ 10%
From family or friends @ 35%
Other - Comment below! & 23%

699 votes - Poll closed

Polls

e Similar to X and Instagram Stories, you can
create polls to engage your audience, asking
for their opinions on various topics.

@ ‘ @ Lumina
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NOVA Community College @ e
October 25, 2023 - @
We are thrilled to announce that NOVA Community College has been awarded a three-year,
$900,000 grant from the Jack, Joseph, and Morton Mandel Foundation to launch a Humanities
to Career Program, enhancing humanities/liberal arts (HLA) pathways in community colleges
by integrating career preparation.
This generous grant will support #NOVA's faculty in developing micro-pathways and
credentials that align with desirable professional skills. “NOVA is nationally recognized for
connecting students to academic and #workforce pathways that result in meaningful
economic returns,” said Anne M. Kress, president of NOVA. “We are grateful to the Mandel
Foundation for this important investment in our students who will come to the regional
workforce with a greater level of the essential skills and abilities gained through an education
in the #humanities.”
& Read more: https://bit.ly/45ESfEw
#HigherEd #StudentSuccess #BoldlyNOVA

Events

« You can create and share LinkedIn Events,
inviting your network to webinars,
workshops, or other professional gatherings.



Posting

LinkedIn Schools & Education sproutsocial
Mon
Tues
We recommend posting 3-5 times a week, but consistency is key to being Wed
prioritized by the LinkedIn algorithm. Thur
Best times for educational institutions to post on LinkedIn: Fi
Sat
e Tuesdays at11a.m. S
e Mondays from 9 a.m. until 3 p.m.
e Tuesdays from noon until 5 p.m. 2 1 2 3 45 6 7 8 911121 2 3 456 7 8 910N
e Wednesday from 9 a.m. until 3 p.m. AM M
° Thursday from 9 a.m. until 3 p.m. e ]
Lowest Engagement Highest Engagement

“All time frames are recorded globally, meaning you should be able to publish with the times provided in any timezone and see positive engagement results.

@ ‘ @ Lumina
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YouTube



YouTube
Overview

Launched in 2005, YouTube has become one of the most popular websites globally, with billions of
users accessing a vast array of content, from educational videos and tutorials to entertainment and
news. YouTube has 2.49 billion active users monthly, the second most of any social network. It is
also the second most popular search engine behind Google.

There are many ways community colleges can leverage YouTube:

o Deliver educational content: Share lectures, tutorials, and resources for distance education.

e Marketing and recruitment: Showcase campus life, programs, and student testimonials to attract
prospective students.

e Community engagement: Share updates and success stories, and enhance online presence and
brand visibility for a broader audience.

Community colleges can use YouTube to
enhance educational content delivery,
support marketing and recruitment
efforts, and increase their online
visibility.

@ ‘ @ Lumina
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Audience Demographics & Behaviors

YouTube Users by Age 54%
of YouTube users are |:I':|
o men
> Yt
of YouTube’s
audience is between '
age 25-34 YouTube is the second
most popular platform for
J influencer marketing
TikTok
W 6%
of YouTube users are
between age 18-24 .
49 minutes \J
b4
The average time users spend
[ ]

on YouTube daily

Instructions for accessing your YouTube subscriber demographics.

1 billion hours

of YouTube content is
watched on TVs daily

21%
of social media users

follow influencers or
experts on social media

o)
70%
of teenage subscribers
prefer YouTube
influencers over
traditional celebrities

®e
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https://support.google.com/youtube/answer/9314416?sjid=6328452370767371152-NA

Content Categories

There are many ways to share content on YouTube, and each one serves a purpose. Here are the different places your content can live:

Video

® Video is the core content
type on YouTube. Users can
upload pre-recorded video
content such as vlogs,
tutorials, educational
content, music videos, and
more.

N COMMUNITY

for the summer semester.

Student Beat- Summer Edition 2024

53a ACCTV i
2.78K subscribers @ iy Like GF 2> share

YouTube Shorts

. Brief, vertical videos (up
to 60 seconds)
designed for quick
viewing, similar to
Instagram Reels or
TikTok videos.

Subscribe

L Download

@

Lumina



Content Categories

There are many ways to share content on YouTube, and each one serves a purpose. Here are the different places your content can live:

= @YouTube Isu X Q 0
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@ 7o Cerato Andrea Cerrato muchas feliidades,
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Lucinda Boyd

Doctor of Philosophy
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@ Dana Richardson Congratulations Stephanie @)
3 o
89

@ iy 234 GoDr. Cassie gooooo wooolt A5

Summer 2024 Commencement

Live Streams
- Users can broadcast live to their audience in real-time, which is ideal for events,
Q&A sessions, or live commentary.

» Viewers can comment, send reactions, and engage with the video in a chat box in
real time.

« The Premieres feature allows creators to schedule the release of a video at a specific
time, creating a live event where viewers can watch the video together as it airs for
the first time.

= 0 @

Aleshia Borskey Congratulations Isaiah Hilliardt!

@ Stephanie Stebing Congraulatons Blake, We Ae so
Proud of you

@ secve Jelks congratulations to my e cousin. so

@ v Chakavarty Heany Congratuatons r Varad

\
What exactly happened in middle
school that led you to say, | mean,

# Mission, Cybersecurity: LSU's Steven Seiden Aims to Teach and Inspire Future Cyber Crusaders

@ :.35 :i bscrib 1o oGP £ Share L Download ¢ Clip

Podcasts

» Upload a podcast to YouTube by converting your audio into a video
format using a static image, slideshow, or recorded video of your
session.

- Organize episodes into playlists, optimize with SEO-friendly titles
and descriptions, and create timestamps for easy navigation.

- You can also live stream your podcast and save the recording for

later viewing.
"
Ole
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Best time to post

POSti n g on YouTube

Based on analyzing 1 million social media posts sent through Buffer

If you are looking for rapid growth, plan to publish 3 times per week to build
your subscriber base. YouTube content is typically long form and high quality, so
this frequency may not be feasible with your resources. Instead, we suggest
posting 2-4 times per month for a slow but steady stream of success.

MEDIAN ENGAGEMENT RATE BY HOUR (LOCAL TIME)

<
=z

To build up your YouTube Shorts presence plan to publish at least 1 Short per
week.

Best times for educational institutions to post on YouTube:

Mondays at 5 p.m.
Tuesdays at 2 p.m.
Wednesdays at 9 a.m.
Thursdays at 6 p.m.
Fridays at 3 p.m.

Saturdays at 4 p.m. 3-4PM oM Friday U best!

Lowest engagement

< Buffer

@@

Lumina
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TikTok



TikTok
Overview

TikTok is a video-first platform where users create, share, and discover short-form videos, typically
ranging from 15 seconds to 3 minutes. The platform is known for its algorithm-driven feed, which
shows users a mix of content tailored to their interests, making it highly engaging and addictive. These
features have helped TikTok to become the 5th most popular social media platform.

College students use TikTok because it provides a space for self-expression, entertainment, and
community. The platform’s interactive features like duets and challenges, encourage participation and
creativity, making it a popular tool for social interaction and identity exploration.

Community colleges can use TikTok to reach prospective students, engage with their current student
body, and build a sense of community with authentic content that resonates with a tech-savvy
generation. Create student stories, campus tours, tips for success, and unique program showcases.
TikTok's potential for viral content can help community colleges increase visibility and brand
awareness, and connect with students where they are most active.

TikTok is best used by community
colleges to create a sense of
community. Whether it’s humorous or
informative, TikTok content is meant to
reach niche audiences with relatable
topics.

@ | @ wmina


https://thesocialshepherd.com/blog/tiktok-statistics#:~:text=It's%20the%20Fifth%20Most%20Popular,%2C%20YouTube%2C%20Instagram%20and%20WhatsApp.

Audience Demographics & Behaviors

36% » 529%

f TikTok
of TikTok users are of TikTok’s base
age 18-24 i
is female

TikTok was the 148 mi"ion ",
highest grossing app -@-
in 2023 The United States has
., o the highest number of '
TikTok users

v

2/3 -
of 18-19 year olds ’\ ) 23 hou rs

use TikTok The average time spent I-

| on TikTok per month '

@ | @ wmina

[o)
52%
of users have never
posted a TikTok

(o)

3%

TikTok’s average
engagement rate

5%

The average engagement

rate for the education
sector—the highest
among any industry

To access your TikTok audience analytics, please create a TikTok Ads Manager account and connect it to your school’s page.Then follow these instructions.


https://ads.tiktok.com/help/article/access-audience-insights?lang=en

Content Categories

@

There are many ways to share content on TikTok, and each one serves a purpose.

Videos

« The most common type of post, ranging
from 15 seconds to 10 minutes. These
videos can be anything from dance
routines, comedy sketches, tutorials,
lip-syncs, educational content, and more.
Videos are often set to popular music or
sounds from TikTok’s extensive library,
which can include anything from full songs
to snippets, sound effects, or voiceovers.

Images/Carousels

- Instead of posting a video, users have the
option to share images. These are usually
paired with text overlay and music.

« Users can upload up to 35 images.

Stories

« Similar to Instagram and
Snapchat Stories, TikTok also
has a feature for ephemeral
content that disappears after 24
hours.

< Q the IsU tiger _E_ Search

Raely and|Nateimetion

« This feature is used for quick
updates, behind-the-scenes
content, or more casual posts
that don’t require permanent
placement on your profile.

LIVEs

« Broadcast live to your followers,
allowing for real-time interaction

=

| Viiami Dade College is Future Forward!
\ Set readly for a commencement ... more

©) A Love Story
4.5M likes on p

.SU @ mPphoto
t's an LSU love story @

S

Wiami Dade College

through comments and gifts
(virtual gifts that can be
converted into real money).

« LIVEs are useful for Q&A
sessions, live performances, or
simply engaging directly with
your audience.

« NOTE: You must have at least
1,000 followers to go live.



. @ | @ wmina
Unique Features

There are many ways to share content on TikTok, and each one serves a purpose.

Reply to Macison's <o

conmart Search
,COOP THE BEARS 3

Special Effects
. Greenscreen is one of the most popular Find related
effects on TikTok. It allows users to film
themselves in front of another video or
picture. This is very helpful when talking

about an article, photo, or other video.

- Augmented Reality (AR) effects and
filters can be added to videos to change
the appearance of the subject, add
animation, or create immersive
experiences.

- Face filters alter the user’s appearance
or add interactive elements to videos,
similar to those available on platforms
like Snapchat.

¥ Twitter

nda Livingstone |

jes may be sul

<

8 Eftect - Neon Wi

Miami Dade College

Innovative dance #neontwin #BeMDC L Replying to disonsPT 20U train

#MDCWolfson #college #miami RIS+ #campus #tipsandtricks human care: uSe occasionali m
Stickers/Challenges M ron P
H i to @DrPi r M
« Videos can be created around a specific phsilegond |

sticker or hashtag, often encouraging Contains: | Ain't Worried % 3 Reacting to Comments or Videos:

viewers to participate in trends or themed \ / . TikTok allows you to create video responses to comments left on your or
content. Challenges are a key part of another user’s posts. This is a popular way to engage directly with your
TikTok’s community culture. audience and foster a sense of community.




Unique Features

There are many ways to share content on TikTok, and each one serves a purpose.

Duet

« This feature allows you to create a
side-by-side video with another TikTok
user’s video. It's commonly used to react to,
complement, or collaborate with other
users’ content.

B8 Green screen | 2+
‘ B8 Greenscreen | 2v

LSU® 4-19

#stitch with »JoJo Siwa #greenscreen
thinking about Mik. that's it, tha... more

»Jodo Siwa #greenscreen
ut Mike. that's it, tha... more

Stitch

- Similar to duets, but instead of a side-by-side video, you can clip up to
five seconds of another user’s video and integrate it into your own,
creating a seamless transition between the original and your content.
These are often used to add to, or respond to, another user’s idea.

Voiceover

» You can add an audio recording
to a video after it has been
filmed.

« This feature allows you to narrate
or comment on the video, explain
what’s happening, tell a story, or
add humorous commentary.

7\ .
@ | @ wmina



Posting

TikTok recommends posting 1-4 times per day. However that might be unrealistic
based on your resources. Try posting 3-4 times a week. You can easily increase your
post frequency by scheduling image content that is created for other platforms.

Best times for educational institutions to post on TikTok:
° Thursdays from 10 a.m. to 1 p.m.

° Thursdays from 10 a.m. to 1 p.m.
° Tuesdays from 11a.m. to 1 p.m.

TikTok Schools & Education

Mon

Tues

Wed

Thur

12 1 2 3 4 5 6 7 8 9 10 11 12 1

Lowest Engagement

AM

sproutsocial

2 3456 7 8 9101
PM
[

Highest Engagement

*All time frames are recorded globally, meaning you should be able to publish with the times provided in any timezone and see positive engagement results.

O @ wmina
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FOR QUESTIONS, PLEASE CONTACT: \
Megan Mertes \
Director, Social Studio
mmertes@trendyminds.com




Appendix:
Glossary



General Social Media Terms

Algorithm — A set of rules and calculations used by social media platforms to determine which content is shown to users in their feeds. Algorithms analyze
various factors to personalize the content that each user sees, ensuring that it aligns with their interests and behaviors.

Bookmarks — Allow users to save posts privately so they can keep track of important or interesting content and revisit it later. Unlike “likes,” bookmarks are
not visible to others.

Boosted Posts — Type of paid advertisement on social media that promotes an existing page post from a business page. Boosting a post amplifies the
reach of your post to appear to a wider range of your audience.

Carousel (Facebook & Instagram) — Multiple images or videos shared in a single post. It’s called a carousel because you swipe through the images or
video to see all media elements of the post. Carousels can be used organically or for paid advertising on Instagram, but only for paid advertising on
Facebook.

Community Management — Process of monitoring, responding to and engaging with your social media audience in order to build strong relationships with
your customers. This can be in the form of comments/replies, shares/retweets, or private/direct messages. Forty percent of consumers expect brands to

respond within the first hour of reaching out on social media, while 79% expect a response in the first 24 hours.

Dark Post — Sponsored ad that is a part of a larger campaign. It cannot be found publicly, and is only served to a targeted audience chosen by the
advertiser.

@ | @ wmina



General Social Media Terms

Direct Messages (DMs) — Private conversations between users. They allow for one-on-one or group communication away from the public feed.
Emoji — A small digital image or icon used to express an idea, emotion, etc.

External Links — Not every post has to be accompanied by media. A great alternative to sharing images or video is to share a link to helpful resources,
whether they be your own or a partner’s.

Feed — Similar to a timeline, a feed is an updated list of all the new content posted by the accounts a user follows on social media.

Handle — The unique identifier used to name a social media profile. Unlike Facebook or LinkedIn that identify a profile by a user’s full name, Instagram and
X, TikTok and YouTube, require a unique handle marked by the @ sign to identify the user. Every handle must be unique. There cannot be duplicates.

Hashtags — A unique identifier marked using the pound sign (#). Hashtags are used to share a word or phrase to identify and connect similar content
together. Hashtags make social content discoverable when users search for the word or phrase marked by a post’s hashtag.

Live Videos — Video recorded in real time that is simultaneously shared to your social media account as a live stream.

Organic Social Media — Social media posts that are shared at no advertising cost.

@ | @ wmina



General Social Media Terms

Paid Social Media — Social media posts that are paid for using an advertising platform.

Pinning Posts — Allows users to pin a specific post to the top of their profile (Facebook, Instagram, X, LinkedIn and TikTok), ensuring that it is the first thing
visitors see when they view their profile. This is often used for important announcements or featured content.

Polling — This feature allows users to ask followers a custom question with custom answers that followers select to complete the poll. This is available as a
sticker for Instagram or Facebook Stories, as well as an individual post on LinkedIn and X.

Stories — Stories are short snippets of social content that appear to followers for only 24 hours. Stories appear at the top of users’ feeds and are prioritized
by recently published content. Because they are at the top of feeds, Stories tend to be viewed often. Stories are also highly versatile in the type of content
that are added to them including photos, videos, and links (for verified accounts).

Text-Only Posts — Posts that contain only text, no multimedia. Text-only posts are really only recommended for X.

User-Generated Content (UGC) — Refers to any form of content—images, videos, text, reviews, or social media posts—created and shared by individual
users rather than by brands or companies. UGC is typically produced by customers, fans, or community members.

Verification — The process of getting a verified badge (often a blue checkmark) on your social media profile, indicating that the account is authentic and
belongs to a public figure, brand, or organization.

@ | @ wmina



Facebook Terms

Facebook Groups — Communities on Facebook where people with common interests can share content, engage in discussions, and connect with each
other. Groups can be public, closed, or secret depending on the privacy settings.

Facebook Events — Unique to Facebook, events are a great way to highlight upcoming trade shows, webinars, conferences, and more for your business.
Similar to a calendar invite on an email, Facebook events allow you to invite users to a custom event they can RSVP to. Events include a description,

location, date, and time.

Facebook Watch — Similar to Instagram’s Explore page, Facebook Watch includes recommended videos based on a user’s behavior and content
consumption. Facebook Watch allows you to expand your audience reach by making your videos discoverable.

Messenger — Facebook’s instant messaging service which allows users to send text messages, photos, videos, and voice messages, as well as make video
and voice calls.

Meta — Facebook and Instagram’s parent holding company.

Marketplace — Facebook’s platform for buying and selling items locally. Users can list items for sale, browse listings, and communicate with buyers or
sellers directly through Messenger.

Timeline — This is where you can see your posts or posts you've been tagged in displayed by date. Your timeline is also part of your profile. You can
navigate to your timeline by clicking on your name at the top of your Facebook home page.

@ | @ wmina



Instagram Terms

Close Friends — A feature that allows you to share Stories with a select group of people, rather than all of your followers. It's useful for sharing more
personal content with a smaller, trusted audience.

Explore Page — Appearing on the same page as the search function, the Explore page presents different posts for every user from accounts they don’t yet
follow based on their past likes and interests.

Feed Posts — These are image or video posts that are published to your Instagram profile. They stay on your profile forever unless you delete them. Feed
posts are found by your followers when they scroll through their feed. Feed posts can include up to 10 photos or images.

Highlights (Instagram Stories) — Instagram highlights are customizable collections of Instagram Stories that live permanently on your profile. These are
optional and can be curated to place similar Story content together that your followers can easily find directly under your bio and above your Instagram
feed. It's the ideal place to direct followers to your most valuable and interesting Stories content.

IGTV - IGTV was a video feature on Instagram that was eventually replaced by Reels.

Link in Bio — Refers to the clickable link in your profile bio. Since Instagram limits the ability to include clickable links in individual posts, many users direct
followers to the "link in bio" for more information or external content.

Reels — Reels are short form videos inspired by TikTok’s platform. These videos can be up to 15 seconds long. They typically include unique video editing
including music, filters, and other creative tools. Reels can be found on followers’ feeds, the Reels tab, or Instagram’s Explore page.

@ | @ wmina



Twitter/X Terms

Cards - If you need to include more information outside of your 280 character limit, use an X card. Cards allow you to combine visuals (images and video)
with a link and description to encourage traffic to your site and/or conversions.

Circles — This feature allows users to share posts with a select group of people, rather than their entire follower base. It's a way to create more intimate
conversations and share content with a trusted audience.

Communities — Communities are centered around specific topics or interests where users can join and engage with like-minded individuals. Posts within a
community are typically visible only to members of that community.

Lists — A way to organize and curate a custom feed of posts from selected accounts. Users can create their own lists or follow public lists created by others
to focus on specific topics or communities.

Moments — Curated collections of posts that tell a story or capture a significant event. They can be created by users to highlight important events or by X
to showcase trending topics and news.

Pinned Tweet — This is a tweet that you chose to pin to the top of your profile. Pinning a tweet allows the tweet to be visible to people visiting your profile,
regardless of when you tweeted it.

@ | @ wmina



Twitter/X Terms

Spaces — Live audio conversations on X. Users can join, listen, and participate in real-time discussions on various topics. Spaces can be hosted by any user
and are similar to Clubhouse-style audio rooms.

Super Follows — A monetization feature that allows creators to charge subscribers for exclusive content, such as bonus posts, access to private Spaces, or
behind-the-scenes content.

Thread — A series of connected Tweets/posts from one person.
Tweet/Post — Post to your X feed with up to 280 characters.

X — The new name for Twitter, reflecting a rebranding initiative aimed at broadening the platform's scope beyond microblogging to include more diverse
forms of communication and interaction.

X Premium — A subscription service that offers enhanced features like editing posts, longer posts, priority ranking in conversations, an ad-free experience,
and access to additional tools for content creators.

@ | @ wmina



LinkedIln Terms

Connections — Connections on LinkedIn are the people with whom you’ve mutually agreed to connect.

First-degree Connections — First-degree connections are those you’re directly connected to; they can see your posts, share messages, and interact with
your content.

Second-degree Connections — People who are connected to your first-degree connections. In other words, they are the friends or professional contacts of
your direct connections, but you are not directly connected to them.

Third-degree Connections — People who are connected to your second-degree connections. Essentially, they are the connections of the people who are
connected to your connections.

Creator Mode — A feature designed for users who want to establish themselves as thought leaders, influencers, or content creators on the platform. It
provides tools and features that help you grow your audience and increase engagement with your content.

Groups — Online communities within LinkedIn where professionals with similar interests, industries, or affiliations can engage in discussions, share content,
post questions, and network. Groups can be public (open to all LinkedIn users) or private (requiring approval to join). They are a useful way to connect with
like-minded professionals and participate in industry-specific conversations.

InMail — a messaging feature that allows you to send direct messages to Linkedln members who are not in your connections. InMail is typically used by
recruiters, sales professionals, or anyone looking to reach out to potential leads or job candidates. It’s a paid feature available to LinkedIn Premium
members and offers a more direct way to communicate with professionals outside your immediate network.

@ | @ wmina



LinkedIln Terms

LinkedIn Newsletters — This feature allows users and companies to create and distribute regular, subscription-based content on LinkedIn. Users can
subscribe to newsletters they find valuable, receiving notifications whenever a new edition is published. Newsletters are similar to blog posts or email
newsletters but are distributed directly through LinkedIn’s platform to an engaged audience.

LinkedIn Pulse — A publishing platform on LinkedIn that allows users to write and share long-form articles with their network and beyond. Articles
published on Pulse can be found on the author’s profile, shared in the feed, and discovered through search. It’s a way for professionals to establish thought
leadership, share insights, and engage with a broader audience.

Open to Work — This feature allows users to signal to recruiters and their network that they are actively seeking new job opportunities. Users can enable
this feature by updating their profile settings, which can include a green "Open to Work" banner around their profile picture, visible to their network, or set
to be seen only by recruiters.

Showcase Page — This specialized sub-page linked to a LinkedIn Company Page is designed to spotlight a specific brand, business unit, product, or
initiative. Showcase Pages allow companies to create a dedicated space to engage with followers who are particularly interested in specific aspects of
their business. They provide tailored content and updates to a niche audience.
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YouTube Terms

Annotations/Cards — These interactive elements can be added to videos to promote other content or encourage actions like subscribing.

End Screen — An interactive feature that appears in the last 5-20 seconds of a video, allowing creators to promote other videos, playlists, or channels.
Demonetization — When YouTube removes ads from your videos, often due to content that doesn’t comply with their guidelines.

Monetization — The process of earning money from your YouTube videos, typically through ads, channel memberships, and Super Chats.

Playlist — This collection of videos that are grouped together based on a common theme, topic, or category. Playlists allow viewers to watch multiple
videos in a sequence without needing to search for the next video manually.

Premiere — This feature allows creators to release a new video with a live chat and countdown, creating a shared viewing experience for viewers.
SEO (Search Engine Optimization) — The process of optimizing your video’s title, description, tags, and other elements to rank higher on YouTube.

Strike — A penalty issued by YouTube when a video violates community guidelines. Accumulating multiple strikes can result in the termination of your
channel.

@ | @ wmina



YouTube Terms

Super Chats — Super Chats on YouTube are a feature that allows viewers to pay to have their messages highlighted during live streams.
Thumbnail — The small, clickable image that represents a video on YouTube. Thumbnails play a crucial role in attracting viewers.

Watch Time — The total amount of time viewers have spent watching your videos. Watch time is a significant factor in YouTube's algorithm for promoting
videos.

@ | @ wmina



TikTok Terms

Duet — This feature allows you to create a side-by-side video with another user’s video. It's commonly used to react, collaborate, or build on existing
content.

Challenge — Users create and share videos based on a specific theme, usually tied to a hashtag. Participating in challenges is a way to engage with the
community, gain more visibility, and potentially go viral.

Creator Marketplace — A platform where brands can connect with TikTok influencers for collaboration. It allows marketers to search for creators by various
filters such as follower count, engagement rate, and content type, making it easier to find the right influencers for campaigns. This is also where creators

with more than 10K followers can sign up to get paid for their posts.

Collections — A feature that allows users to organize and save their favorite videos into custom folders within their "Favorites" section. This feature helps
users categorize and easily access saved content based on themes, interests, or any other criteria they choose.

For You Page (FYP) — This is the main feed on TikTok where users discover content. It’s algorithm-driven and shows a mix of trending videos and content
tailored to the user’s interests. Getting your video on the FYP can significantly boost its visibility and reach.

LIVEs — Live-streaming sessions on the TikTok platform where creators can broadcast in real time to their followers and other users.
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TikTok Terms

Playlists — A feature that allows creators to organize their videos into themed collections, making it easier for viewers to find and watch related content.

Stitch — A feature that lets you take a snippet (up to 5 seconds) of another user’s video and integrate it into your own video. It's useful for adding
commentary or creating a continuation of someone else’s content.

Virtual Gifts — Digital items that viewers can purchase and send to creators during live streams as a form of appreciation. These gifts can be converted into
Diamonds, which can then be redeemed for real money.
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Appendix:
Tools




Building your social tech stack

O& »

“ Brandwatch

Af% sprinklr

Includes:

Scheduling

Advanced reporting
Community management
Social listening
Collaboration and Team
Management

00 Meta for Business

Linktree

o Later

Q POSTPLANNER

@ CoSchedule 6 I_OOker

Usually offers limited features for:

° Scheduling
° Reporting

it Unsplash 53 CapCut

=~ 0

May offer:

Free plans

Stock photography, video, and music
Templates for stories, carousel, and more
Photo editing

Video editing

And much more depending on the software



